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“Climate change (e.g. global warming) is definitely
happening”
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“Climate change (e.g. global warming) is definitely
happening”

% who agree or agree strongly, by gender, age and social grade
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Base: 1,000 — 1,200 face-to-face respondents aged 16+, GB nvision



“l am concerned about the effects of climate change”
% who agree or agree strongly, by gender, age and social grade
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Concerned to protect the environment/natural resources

% who are concerned, by gender, age and social grade

"Some of the things people have told us they are concerned about are listed here. For each item, please tell me whether you
find you are concerned about it at all...What | myself can do to protect our environment and natural resources"
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“l am concerned about what | personally can do to help
protect the environment”

% who agree or agree strongly, by gender, age and social grade

90% 7 spring2007 = Spring 2008  ® Autumn 2008  ® Spring 2009  m Autumn 2009  m 2015 (f)
80% -
70% -
60% -
50% -
40% -
30% -
20% -
10% A

% S % % 3 = S a0 — N L

: - s g ° R

LL

Source: nVision Research

| ¥/
’//L'\At!

25437:

Base: 1,200 respondents aged 16+, GB



Summary

= Climate change the object of increasing skepticism, YOY

= Climate change nevertheless believed in by considerable majority
(70%)

= Concern about its effects still felt by a good majority (60+%)

= Concern to protect the environment and, e.g. natural resources,
relatively low

= Concern to protect the Environment, remains high (70%)
= That concern forecast to increase to 2015
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Perceived responsibility for tackling climate change

% who feel the following are most responsible for dealing with climate change
“Whose responsibility do you think it is to tackle climate change?”

Central government
Manufacturing companies
Me as an individual

Local government

The service industry
Extracting industries

Developing countries

Other individuals

Local community groups m 2009

NGOs/not for profits m 2007
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Source: GreenAware/The Future Foundation/nVision
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Who is responsible? Government

“Ultimately it has to be the Government, but
you know there is quite a lot we as citizens
could do. But major change can only come
about by Government initiative.”

“Tax relief perhaps... that’s
-| something | would go for! | don’t
.l think advertising would do it.”
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“I think it's the Government’s responsibility, they are
the ones in power. Most people can’t be bothered or
won’t do it unless they are pushed, there needs to
be encouragement from the top down.”

Source: GreenAware/The Future Foundation/nVision
Base: 1,500 respondents aged 16+, UK, 2009 future foundation




Company responsibility

“Companies should be penalised for failing to care for the environment”
% who agree or agree strongly, by gender, age and social grade
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“Companies should be penalised for failing to care for the
environment”

% who agree or agree strongly
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Familiarity with current ecological terminology

% who know a fair amount or a lot about each select term
“How familiar are you with each of the following terms?”

Organic

Energy efficient

Climate change

Carbon or CO2 emissions
Carbon footprint
Sustainability

Carbon neutral

Carbon offsetting

Zero carbon m 2009
Carbon credits m 2008
Carbon allowance 2007
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Summary

Industry and government charged with responsibility for CC/the

environment by large majority

Large majority of consumers also claim individual responsibility
70+% wish to penalise companies failing to discharge their

responsibilities

Note: Language/concepts of sustainability etc. range in their familiarity

to people
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Individual
Responsibility: War
on Waste ‘09
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Changing behaviours because of
the economic downturn: the Eco- emphasis

“Which of the following are you ALREADY DOING
as a direct result of the economic downturn?”

Carefully budgeting

Cutting back on all things wherever | can

Eating out less

Buying fewer clothes

Wasting less food

More time comparing prices / bargains

Buying supermarket own-label instead of brand names
Keeping household goods for longer

Putting off major purchases

Paying off debts rather than spending

Buying fewer things generally but of the same quality
Spending less on out-of-home entertainment
Cheaper groceries at current main supermarket
Fewer holidays

Drinking alcohol out-of-home less

Buying cheaper clothes

Buying more groceries from cheaper supermarket
Driving less

Entertaining at home more

Buying more second hand items

Reducing personal entertainment contracts
Waiting until the last minute to book holidays
Taking more holidays in UK
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Energy saving and economising

“Because | don’t have any great
“We do try and turn off the | passionate view about being
television instead of standby : : ‘greener’, the benefit for me |
because it is a way of saving a ~, guess is that | am going to save
few pence per week, which money in the long run.”
amounts up over the years. | Male, aged 31
suppose there is an element SS—
there of doing something -

because it helps your pocket.” I ‘ “I think if they showed people that it
Male, aged 58 would help them as well, | think that if
| knew it would save me money doing

something, then that would help.”
Female, aged 18
5 “ !
ec they

“I mean we do some things. We do keep our newspapers and recycle b
come round and get them. If they come and take the papers, that’s fine. But if we
have to actually take them somewhere and do something, we don’t.” Male, aged 31

“It is more cost. We try more to
be cost-efficient rather than
environmentally-efficient I think.”
Male, aged 58

Source: GreenAware/The Future Foundation/nVision
Base: 1,500 respondents aged 16+, UK, 2009 future foundation




Summary

= |n the economic battle to reduce their consumption, consumers were
Increasingly seeking services and products that helped them to
minimise waste

= EXxcessive consumption became frowned upon and excess waste less
tolerable

= The economic benefits of green behaviours appealed to a wider re-
Invigorated desire to budget well and maximise value as well as
growing eco-sensitivity.
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War on Waste behaviours: satisfying both ecological and
economic motivations

% who claim to have done the following in the last 12 months

Re-used carrier bags for grocery
shopping

Turned appliances off instead of using
stand-by

Washed clothes at a lower

temperature
m 2010
Only bought products that | really m 2009
need

m 2008

Increased walking, cycling or public
transport
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Inducements and Opportunities
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The more concerned the larger the increase in green
behaviour —the gap is widening

| am concerned about Green behavioural index

the effects of climate g9, 40%  20%  30%  40%  50%  60%
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More flexible models of ownership and pricing

15% of Europeans “like the idea of
renting luxury items for a short
period of time rather than paying a
lot of money for them outright”

66% of Britons “prefer products to
be priced in a way that allows me
to add additional features”

Source: nVision Research
Base: 1,000 per country aged 15+, 2009 future foundation



Karma Consumerism: the appetite for rewards when
limiting waste

“l would recycle more of my household The M&S and
waste if | was rewarded for doing so” Oxfam Clothes

Exchange
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Consumers have an increasingly entrepreneurial
approach to unwanted goods

Most popular website in
Shopping and Classifieds,

SO Dy 200 Mobile phone trade-ins

() PLAY.cOM

Retailers devoting areas of [ 9 U‘ O¢ya8
their offer to marketplaces (Gue-sx -5k

for second hand products o o S fp ks e
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The Quantified Self: an array of devices now track every
aspect of our lives to avoid waste
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Home Electricity Use
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“I would be interested in improving the energy efficiency of
my home (e.g. cavity wall insulation, loft insulation etc) if
the cost was part-funded through a Government grant”

% who agree or agree strongly, by gender, age and social grade
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Summary

= Between 2009 and 2010, the eco-consciousness displayed by
consumers began to falter

= As in the case of general attitudes to the Environment and climate
change, residual eco-consciousness remains high

= The War on Waste may have been handed by some consumers to
those institutions they deem responsible for tackling CC/Environment

= To encourage consumers to make war themselves: inducements
= Finally, an economic note:

= A secondary recession may cause a renewed increase in
environmental-economic choices
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